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In order to realize our Purpose and create and provide new value to society, Resonac is committed to co-creation with our em-
ployees, customers, shareholders and investors, local communities and governments, business partners, and the next generation 
and students. By implementing activities from an inclusive perspective and reflecting constructive dialogue in management, we 
aim to achieve further growth as a Co-creative Chemical Company.
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We held the sustainability meeting in December 2024. We received a great 
deal of feedback on our human resource strategy, governance, and especially 
on the environmental contributions through semiconductor materials, which 
we have been incorporating into our current initiatives. We also proactively 
engage in one-on-one discussions with shareholders and investors in Japan 
and overseas, receiving their opinions on the progress of financial and 
non-financial KPIs and other matters, which we then reflect in our 
management.

We hold experimental classes and workshops to provide educa-
tion for the next generation with the aim of increasing the number 
of human resources that can change society through the power of 
chemistry. To help people understand semiconductors better, 
REBLUC volunteers created a new semiconductor board game. 
This game is played at exhibitions, schools, and other events.

We have formulated and published our own Sustainable Procure-
ment Guidelines, declaring our commitment to these initiatives and 
requesting that our suppliers also support and join us. Using 
GCNJ’s CSR Self-assessment Tool, we conduct surveys of approxi-
mately 1,300 suppliers once every three years, in principle. We 
also regularly conduct CSR visits to communicate with our 
suppliers.

The Resonac Pride Award is held to honor employees that 
embody our Purpose and Values through their involvement in 
social contribution and other activities. The 2024 Grand Prix 
winner was the “Earth Day” project deployed globally by the 
Hard Disk Business Unit. Employees around the world worked to 
promote a low-carbon, 
circular economy and 
preserve biodiversity.
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We are pursuing problem-solving marketing activities that combine multiple 
products and technologies to address customer issues, make proposals that 
cannot be imitated by industry rivals, have the value of these proposals 
recognized, and create businesses with high added value. The Packaging 
Solution Center and the Power Module Integration Center are symbolic 
initiatives of this co-creation.
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See here for Stakeholder Dialogue 
(Web)

At each Group site, we engage in community contribution activities 
that lead to the creation of co-creative talent and harmony with 
the global environment. At our plant in Dongguan, China, we held a 
plant tour for children and their family members, providing them 
with an opportunity to learn about safety.
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Co-creation with Stakeholders

https://www.resonac.com/sustainability/dialog
https://www.resonac.com/sustainability/meeting



